DMP Success Cases




Who is Adnet Media ? — the best monetization partner in Baltic:
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Adnet reach

+ 90% of all
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users




5 key reasons why publishers needs DMP

More sellable audiences for advertisers
Collect audience data from various media properties to scale audiences and inventory.

Higher average CPM

Segment granular audience data making the site’s and/or company’s inventory more valuable
to advertisers and allowing the publisher to earn higher CPMs.

Drive audience growth

Insights into how each audience segment is performing and ability to measure how audiences
interact across multiple properties. This drives new subscriptions and subscription revenue
as well as up selling/cross-selling to existing subscribers.

Optimise website performance

Optimise the user experience by serving the right content to the right audiences at the right
time. A happy audience is less likely to engage in ad blocking.

Data sharing

Scale data by joining forces with brands or competitors to consolidate and share first-party
data in a way that produces meaningful, actionable results, sold at higher CPMs.



Our case
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Shared data poolin & cxense data management platform

632 829 818 17932 021 41.6% 35.29 27m 398
pageviews unique users bounce rate events/user user duration

Example: Female, 25+, €701+, university degree, interested in
active outdoors and etc.

* Period 2017-08019-09-18
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DMP group

High
Income

(Enreach interests:

personal finance)

DMP channel CTR

980x200
CTR=%0,32%
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Usual Adnet CTR

980x200
CTR=%0,25%




LlREMA DMP group

akiy klinika

Laser Eye
Surgery

(Keywords:
eye surgery)

DMP channel CTR

LIREMA

Side kick
CTR=%1,42%

PROMO

AKIY KOREKCIJA LAZERIV Usual Adnet CTR

880EUR

Side kick
CTR=%£1%




TURKISH AIRLINES | WINTER SALES

DMP group

Travel
Enthusiasts

(Enreach interests:

world travel
Enthusiasts)
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TURKISH AIRLLD

DMP channel CTR Usual Adnet CTR

Rolling up Rolling up
CTR=%3,14% CTR=%1%



AISTRA

PROMO

DMP group

Erotic

(Keywords:
Erotic goods)

DMP channel CTR

980x200
CTR=%0,83%

Usual Adnet CTR

980x200
CTR=%0,25%

300x600
CTR=%0,15%

DMP channel CTR

300x600
CTR=%0,98%
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GEMMA

RETIREMENT

HOME
PROMO

Individualus pozilris
Patirtis ir rupestis

72 Gemma

REABILITACIJA | SLAUGA

DMP group Campaign CTR Campaign Women CTR
Retirement DMP Moterys
home Rolling up VS Rolling up
(Keywords: CTR=%1,78% CTR=%1,5%

nursing)



Questions ?

Ricardas
Baltaduonis, CEO
baltad@adnetmedia.l
t




