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1. Overview of Cxense 
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“To know better than anyone what people want 

and to enable our customers to use that insight 
to engage and monetize their audience.” 

Cxense Vision 
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Cxense in Brief 
 

Founded February 2010 

Listed on Oslo stock exchange 

Headquarters: Oslo, Norway 

Global market presence: 4 regions -  

North America, LATAM, EMEA & JP 

Software-as-a-Service subscription 

revenue model 

Number of employees: 110 

Number of customers 350 

Main verticals: Media and E-commerce 

Cxense offices 
Number of sites managed: 7000 globally 
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Growing customer base of our solutions 

Cxense customers Q1’17 

 

Media 
 

Publishers and 

Broadcasters 

Sports 

Consumer brands 

Financial services 

e-commerce and 

classifieds 

Verticals Time 
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2. The DMP solution 
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Segments CRM  Data Purchase History Other

Events

Female Hipster

Food enthusiasts 

Barcelona Fan

Apple Fan

Segment Score

Unique user tracking 

& data integration 
Rich user profiles & segmentation Real-time personalization 1 2 3 

Cxense DMP enables Publishers to utilize and monetize data 
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Get started by capturing user events from your website 

with the Cxense script tag 
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The Cxense script runs on every page, 

collecting information about the user 



CXENSE 2018 www.cxense.com 



CXENSE 2018 www.cxense.com 

All events are sent to Cxense Insight, using a 

unique User Profile ID 
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Information about the page URL, 

referrer URL, location, and browser and 

device environment is captured 

automatically, and you can add your 

own customer parameters 
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Example User Profile: Track every user across sites and multiple devices 
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Cxense downloads and performs a semantic 

analysis of the pages on your sites and apps 
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The pages are analyzed to generate Content Profiles, with information from tags and 

free text content, including author, people, locations, and companies, plus data from 

your own tags 
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Example Content Profile, including thumbnail, traffic, bounce rates, page content, 

referrer traffic, search & social traffic, exit traffic, and audience data 
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The Cxense core engine is built on our own 

proprietary technology, optimized to capture and 

action a massive number of events in real time 
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We track more than 900 million active User 

Profiles on behalf of our customers, based 

on more than 12 billion identity markers 
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Example User Profile data, including long term interests, intent, context, keywords, 

1st party data, segments, audience estimates, and event stream 
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Cxense Insight lets you build powerful and flexible real-time dashboards to gain 

insight from your user, content, and traffic data 
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Create your own dashboards using a wide range of configurable widgets,  

and filter the data across any dimension in real-time 
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Export aggregated and raw data to 

perform additional analysis using your 

preferred tools 
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Turn user data into  

Targetable Audience Segments 
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The Cxense DMP lets you turn 

user data into targetable 

audience segments 

 
Create new segments by freely combining 

segment criteria using Boolean operators  
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Example: Basic segment creation based on 

location, device, and 1st party data 
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Example: Basic segment creation based on 

interest, companies, and engagement 
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Augment your user profiles with 

data from your own business 

systems  

 
Add additional 3rd party data from other data 

providers, social media interactions,  

and web surveys 
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Extend existing audience 

segments with similar users 
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Key learnings 
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1. Deploying data management and personalization technology is a 
journey for all organizations 

- The technology works only as an enabler 

- Focus on change management 

- Ensure dedicated resources and defined roles 

 

2. It is important to have big ambitions but to start with the “low 
hanging fruits” 

- Complex does not necessarily mean increased commercial 
value/ROI 
 

3. Working with (big) data is not a process of “making things perfect” 

- Data driven decisions 

- Clear hypothesis and KPI’s - trial and error is a natural part of the 
approach 

- Continuous improvements 

Three lessons learned that are important 
for all data management and 
personalization projects 
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Improved reach and accuracy allow Publishers to offer differentiated 
impressions for different segments… 

TARGETING 

BRANDING 
Awareness 

Consideration 

Conversion 

Loyalty 
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…and can improve ROI for both 
Publishers and Advertisers 

Without premium segment 

• Ad is shown to 450k women 
and 550K men 

• Publisher gets 10 000€ 

• The advertiser’s cost is  
~22€ CPM for reaching women 
(10/450*1000) 

 

With premium segment 

• Ad is shown to 750K women 
(250K are misclassified) 

• Publisher get 13 000€ 

• The advertiser’s cost is  
~17€ CPM for reaching women 
(13/750*1000) 

 

Example 

• An advertiser wants to promote a product for women, with an 
impression goal of 1 million 

• 10€ CPM without premium segments 

• 13€ CPM with premium segments 

• In your network male/female distribution is 55%/45% 

• Women prediction accuracy for the premium segment is 75% 
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Cxense DMP integrations 
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* 2016 Shea & Company, LLC  
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DMP trends 
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Trends in DMP 

 

L´Oréal CMO: ”I´ll pay more 

for quality”  

 
 

”To avoid cheap impressions, L’Oréal’s budgets are 

moving from open exchanges into private 

marketplaces”, Bérubé said. ”In some markets, the 

advertiser is going directly to publishers to curate 

its own private marketplaces, a shift reliant on first-

party data from areas such as L’Oréal’s limited e-

commerce sales alongside data from publishers. 

Consequently, third-party data is becoming less 

important to the company’s campaigns”, Bérubé said. 

 

Digiday UK Dec 2017 
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Thank you! 


